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JUL - 2003 En Purte Notice 

Re: Implementation o f  Section 11 of the Cable Television Consumer Protection 
and Competition Act of 1992, CS Docket No. 98-82; Implementation of 
Cable Act Reform Provisions of the Telecommunications Act of 1996, 
CS Docket No. 96-85; The Commission’s Cable Horizontal and Vertical 
Ownership and Attribution Rules, MM Docket No. 92-264: Review of the 
Commission’s Regulations Governing Attribution of Broadcast and 
Cahle/MDS Interests, M M  Docket No. 94-150; Review of the Commission’s 
Regulations and Policies Affecting Investment in the Broadcast Industry, 
MM Docket No. 92-51 ; Reexamination of the Commission’s Cross-Interest 
Policy, MM Docket No. 87-154. 

Dclir Ms. Doitch: 

On J u l y  8, 2003, thc undersigned had a telephone conversation with Bill Johnson, Deputy 
Chicf, Media Bureau, conccrning i N  DEMAND’S plans to launch a new high definition 
tclcvision (“HDTV”) channel. iN DEMAND is a pay-per-view programming cooperative owned 
by Conicast Covoration, Cos Con~munications, Inc. and Time Warner Entertainnient- 
Advanced/Newhouse Partnership. 

[ cxplained that consumers are increasingly demanding HDTV programming. However, 
i t  is unclear when the full conversion to HDTV will occur, although it certainly will be 
prolonged by  the dearth of cumcntly available HDTV content, especially highly compelling 
content, and becausc most producers of live sports and events are as yet unwilling to take on the 
signllicantly higher production cxpenses associated with producing programming i n  HDTV. 

i N  DEhZ.4ND i s  uniquely suiled to develop a n  interim HDTV programming solution 
qiiichly and cost effectively. Crcating an HDTV channel involves very significant startup costs, 
including espensive HDTV production cquipmcnt, as well as programming fees, transponder 
capacily, marketing, and on-air promotion costs. However, iN DEMAND can spread these costs 
among its three owners and, using its existing infrastructure, avoid redundant costs for each 
owncr, thereby making the channel more affordable and substantially decreasing the time It takes 



i o  launch the servicc for coiisu~ncrs. The development of this channel could be prohibitively 
expensive and time-consuming for onc cable operator to ‘‘SO i t  alone.” 

Finally, I described the inany public policy benefits of iN DEMAND’S HDTV channel. 
For example, i t  will provide grcaterprogramming choice for consumers, and it will advance the 
clisital transition by providing additional outlets for original programming already produced i n  
HDTV and spunins the development of n e w  HDTV programming. 

~ f h i s  letter is filed pursuant to section 1 . I  206(b)(2) of the Commission’s rules. Please let 
mi‘ linow if you have  a n y  questions. 
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